Front Office Staff

Nova Ackerman Anthony Aspaas
Senior Regional Sales Director, Season Ticket
Manager Sales

Jimm Bonk Tim Bronaugh
Regional Sales Manager, Director, Amateur
Groups Hockey Sales
Michael Chan Jordan Cookler
Marketing Manager Manager, Ticket Operations
Kim Frank Justin Fenlon
Senior Manager, Fan Specialist, Guest Services
Development & Promotions
Kevin Giambi Travis Gendron

Mascot Coordinator Regional Sales Manager

Jaclyn Benjamin
Regional Sales Manager

Scott Brooks
Director, Game Entertainment

Wes Delancey
Regional Sales Manager

Joshua Gains
Account Executive

Marco Gentile
Assistant Director,
Corporate Partnerships

David Boettinger
Senior Regional Sales
Manager

Keith Burrows
Vice President, Finance

Graham Dunn
Sponsorship Activation
Manager

Valerie Garrett
Office Assistant

Lauren Gilmore
Promotions Coordinator

Julie Bohling
Account Executive

Christi Carson
Specialist, Guest
Services

Nate Ewell
Director, Media Relations

Sean Goodman
Regional Sales Manager

John Greeley
Senior Director,
Corporate Partnerships
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Front Office Staff

Bill Hanni Pat Jeffries Stephen Kaufman Jeff Keeney Kurt Kehl
Director, Inside Sales Regional Sales Manager, Assistant Manager, Assistant Director, Vice President,
Groups Ticket Operations Group Sales Communications, CO0

Ryan Kronebusch Joe LaBue Bill Lempenski Brett Leonhardt Kirk Madsen
Specialist, Guest Senior Account Manager, Account Executive Website Producer Account Executive
Services Corporate Sponsorships

.

Andy Mattice Brian McPartland Ryan Michaels Jim Minichiello Greg Monares
Graphic Designer Information Technology Account Executive Account Executive Director, Guest Services
Manager

Michelle Mooney Darren Montgomery Rick Oliveri Joseph O’Neill Sean Parker
Account Executive Director, Group Sales Specialist, Guest Services Senior Regional Sales Director, New Media
Manager
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Front Office Staff

Letitia Petrillo Chuquita Pettus Sara Plietz Adam Porcelli Peter Robinson
Senior Sponsorship Receptionist Regional Sales Manager Accounts Payable Amateur Hockey & Fan
Activation Manager Manager Development Coordinator

Paul Rovnak Jill Ruehle Harry Schroeder Pete Sekulow Chris Sheap
Manager, Media Relations Accounting Manager Regional Sales Manager Regional Sales Manager, Director, Ticket
Groups Operations
Marta Sokol Allie Swanson Rob Sylvester Michelle Trostle Rob Van Der Eijk
Staff Accountant Account Executive Account Executive Executive Assistant, Director, Account Executive
Office Administration

Jim Van Stone Jennifer Vassil Mike Vogel Paige Winebrenner Elizabeth Wodatch
Vice President, Community Relations Senior Writer Account Executive Director, Community
Ticket Sales Coordinator Relations
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Hershey Bears

AHL Affiliate

1 1 '

BB

950 W. Hersheypark Drive
Hershey, PA 17033
Phone: (717) 534-3380
www.hersheybears.com

Home Arena: GIANT Center (10,500)

Calder Cup Championships: 9 (most recent: 2006)

2006-07 Record: 51-17-6-6, 114 points, 2007 Eastern Conference Champions
Affiliation: 3rd year, became Washington’s primary affiliate on April 26, 2005

President and CEO,

Hershey Entertainment and Resorts Ted Kleisner
President/General Manager Doug Yingst
Head Coach Bob Woods
Assistant Coach Mark French
Head Trainer Dan Stuck
Equipment Manager Justin Kullman
Senior Manager of Communications John Walton
Director, Corporate Sales & Arena Development Brian Bucciarelli
Season Ticket Sales Manager Bob Ancharski
Accounting Manager Marion Pearl

Business Services Manager Maria Stouffer

2008-09 HERSHEY BEARS SCHEDULE

Wed., Oct. 8 at Wilkes-Barre/Scranton 7:05 p.m. Sat., Dec. 13
Fri., Oct. 10 at Norfolk 7:15 p.m. Fri., Dec. 19
Sat., Oct. 11 at Norfolk 715 p.m. Sat., Dec. 20
Fri., Oct. 17 at Philadelphia 7:05 p.m. Sun., Dec. 21
Sat., Oct. 18 SYRACUSE 7 p.m. Sat., Dec. 27
Sun., Oct. 19 WILKES-BARRE/SCRANTON 5p.m. Sun., Dec. 28
Sat., Oct. 25 BINGHAMTON 7p.m. Wed., Dec. 31
Sun., Oct. 26 ROCHESTER 5p.m. Fri., Jan. 2
Wed., Oct. 29 at Hamilton 7:30 p.m. Sat., Jan. 3
Fri., Oct. 31 at Albany 7 p.m. Sun., Jan. 4
Sat., Nov. 1 PHILADELPHIA 7p.m. Wed., Jan. 7
Sun., Nov. 2 at Philadelphia 5p.m. Fri., Jan. 9
Fri., Nov. 7 at Albany 7p.m. Sat., Jan. 10
Sat., Nov. 8 at Wilkes-Barre/Scranton 7:05 p.m. Wed., Jan. 14
Sun., Nov. 9 at Bridgeport 4p.m. Fri., Jan. 16
Fri., Nov. 14 at Philadelphia 7:05 p.m. Sat., Jan. 17
Sat., Nov. 15 PHILADELPHIA 7 p.m. Sun., Jan. 18
Sun., Nov. 16 BINGHAMTON 5p.m. Wed., Jan. 21
Fri., Nov. 21 at Philadelphia 7:05 p.m. Fri., Jan. 23
Sat., Nov. 22 BRIDGEPORT 7 p.m. Sat., Jan. 24
Wed., Nov. 26 BINGHAMTON 7 p.m. Fri., Jan. 30
Fri., Nov. 28 at Albany 7 p.m. Sat., Jan. 31
Sat., Nov. 29 PHILADELPHIA 7 p.m. Fri., Feb. 6
Sun., Nov. 30 NORFOLK 5p.m. Sat., Feb. 7
Sat., Dec. 6 HARTFORD 7 p.m. Sun., Feb. 8
Sun., Dec. 7 NORFOLK 5p.m. Wed., Feb. 11
Thurs., Dec. 11 at San Antonio 8p.m. Fri., Feb. 13
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Bob Woods
Head Coach

Bob Woods became the 22nd head coach in Hershey Bears history on Nov. 22, 2007,
when he was elevated on an interim basis upon Bruce Boudreau’s promotion to
Washington. Boudreau’s assistant for two-plus years, Woods is now in his second
season as the head coach at Washington’s American Hockey League (AHL) affiliate. Woods posted a
34-23-2-6 record as head coach in 2007-08, leading Hershey to the playoffs.

Woods was named Hershey’s assistant coach on July 27, 2005, after coaching the Mississippi Sea Wolves
of the ECHL for four seasons. The former Calder Cup champion as a player with the Bears in 1997 didn’t
take long to enjoy his first Calder Cup championship as a coach; Hershey claimed the team’s ninth Calder
Cup title in 2005-06. The following season the Bears won the Eastern Conference and advanced to the
Calder Cup finals for the second consecutive season.

Named the fourth head coach in Mississippi history on July 10, 2001, Woods compiled a record of 169-
94-25 in the regular season and led the Sea Wolves to the playoffs all four years while he was behind the
bench, including two trips to the conference finals.

Selected in the 10th round, 201st overall, in the 1988 NHL Entry Draft by the New Jersey Devils, Woods
played 13 seasons, including 10 in the ECHL. He was an ECHL All-Star selection four times, and retired
as the league’s all-time leader in games played with 559. He was named second-team defenseman on
the ECHL's 15th anniversary team in 2003, and was also named second-team defenseman on the Hockey
News’ 50th anniversary All-ECHL team in 1997.

A LeRoy, Saskatchewan, native, Woods spent three seasons as player/assistant coach with Mississippi
from 1998-2001, playing for Boudreau during that time. He won the Kelly Cup in 1999, and scored 176
points in 209 games with the Sea Wolves, who retired his No. 8 on Oct. 13, 2002.

Mark French

Assistant Coach

Mark French is in his first full season behind the Hershey Bears’ bench after being
named assistant coach on Jan. 2, 2008. He worked with head coach Bob Woods
in the second half of 2007-08 and helped lead the Bears to the American Hockey

League playoffs.

French previously was the head coach and director of hockey operations for the Wichita Thunder (Central
Hockey League) from 2005-07. He was responsible for player recruitment and contract negotiations while
with the Thunder and managed the team’s operating budget.

French also served as the assistant coach of the Atlantic City Boardwalk Bullies of the ECHL during the
2004-05 season when the Bullies posted a 42-21-9 record. Prior to joining the professional ranks, French
was the head coach at Wilfrid Laurier University in Canada from 2002-04. French served as assistant
coach and assistant general manager of the Canadian Hockey League’s North Bay Centennials from 1999-
2002.

at Houston 8:35 p.m. Sat., Feb. 14 NORFOLK 7 p.m.
at Wilkes-Barre/Scranton 7:05 p.m. Mon., Feb. 16 at Syracuse 7 p.m.
LOWELL 7 p.m. Fri., Feb. 20 at Rochester 7:35 p.m.
LAKE ERIE 5p.m. Sat., Feb. 21 PHILADELPHIA 7 p.m.
BINGHAMTON 7 p.m. Wed., Feb. 25 at Binghamton 7:05 p.m.
ALBANY 5p.m. Fri., Feb. 27 at Binghamton 7:05 p.m.
at Springfield 1p.m. Sat., Feb. 28 NORFOLK 7 p.m.
at Providence 7:05 p.m. Sun., March 1 PROVIDENCE 5p.m.
at Hartford 7 p.m. Sat., March 7 at Toronto 4 p.m.
at Worcester 4:05 p.m. Sun., March 8 at Lake Erie 5p.m.
at Norfolk 7:15 p.m. Wed., March 11 SPRINGFIELD 7 p.m.
HOUSTON 7p.m. Sat., March 14 WILKES-BARRE/SCRANTON 7 p.m.
ALBANY 7 p.m. Sun., March 15 BRIDGEPORT 5p.m.
ALBANY 7p.m. Fri., March 20 at Lowell 7 p.m.
at Bridgeport 7 p.m. Sat., March 21 at Portland 7 p.m.
PHILADELPHIA 7 p.m. Sun., March 22 at Manchester 4p.m.
WORCESTER 5p.m. Wed., March 25  TORONTO 7 p.m.
at Norfolk 7:15 p.m. Fri., March 27 at Binghamton 7:05 p.m.
WILKES-BARRE/SCRANTON 7 p.m. Sat., March 28~ BRIDGEPORT 7 p.m.
MANCHESTER 7 p.m. Sun., March 29 WILKES-BARRE/SCRANTON 5p.m.
at Wilkes-Barre/Scranton 7:05 p.m. Wed., April 1 at Norfolk 715 p.m.
NORFOLK 7 p.m. Fri., April 3 at Bridgeport 7 p.m.
at Philadelphia 7:05 p.m. Sat., April 4 at Wilkes-Barre/Scranton 7:05 p.m.
SAN ANTONIO 7 p.m. Fri., April 10 at Philadelphia 7:05 p.m.
PORTLAND 5p.m. Sat., April 11 PHILADELPHIA 7 p.m.
HAMILTON 7 p.m. Sun., April 12 WILKES-BARRE/SCRANTON 6 p.m.
at Binghamton 7:05 p.m.



South Carolina Stingrays
ECHL Affiliate

North Charleston Coliseum

3300 West Montague Avenue, Suite A-200
North Charleston, SC 29418

Phone: 843.744.2248

www.stingrayshockey.com SOUTH CAROLINA

C1INGRAY

Home Arena: North Charleston Coliseum

2007-08 Record: 47-22-2-1, 97 points

2008 Playoffs: Reached American Conference finals

Affiliation History: 5th year, became Washington’s ECHL affiliate on
Aug. 11, 2004

/ \
President Darren Abbott
Head Coach and General Manager Jared Bednar
Athletic Trainer D.J. Church
Equipment Manager John Williams
Office Manager Julie Thoennes
Vice President of Ticket Sales Erik Hansen
Director of Public and Customer Relations Ashley Hoffman

Todd Merton
Mike Richards

Director of Corporate Sales and Merchandise
Group Sales Manager

Ticket Sales Manager Steve Ward
Community Relations Manager Katie Ginther
Ticket Sales Executive Michael Bellis
Broadcaster/Ticket Sales Executive Josh Heller

Ticket Sales Executive Matt Bowman
Ticket Sales Executive Matt Blair

2008-09 SOUTH CAROLINA STINGRAYS SCHEDULE

Sat., Oct. 18 AUGUSTA Sat., Dec. 20 ELMIRA Sun., Feb. 15 AUGUSTA
Fri., Oct. 24 at Florida Fri., Dec. 26 at Gwinnett Fri., Feb. 20 at Johnstown
Sat., Oct. 25 at Florida Sat., Dec. 27 MISSISSIPPI Sat., Feb. 21 at Trenton
Fri., Oct. 31 FLORIDA Sun., Dec. 28 MISSISSIPPI Sun., Feb. 22 at Reading
Wed., Dec. 31 MISSISSIPPI Tues., Feb. 24 at Augusta
Sat., Nov. 1 FLORIDA Sat., Feb. 28 CHARLOTTE
Thurs., Nov. 6 CHARLOTTE Fri., Jan. 2 GWINNETT
Sat., Nov. 8 at Charlotte Sat., Jan. 3 at Gwinnett Sun., March 1 GWINNETT
Sun., Nov. 9 at Augusta Sun., Jan. 4 MISSISSIPPI Fri., March 6 TRENTON
Thurs., Nov. 13 at Charlotte Tues., Jan. 6 CHARLOTTE Sat., March 7 AUGUSTA
Sat., Nov. 15 at Gwinnett Thurs., Jan. 8 at Gwinnett Tues., March 10 at Mississippi
Wed., Nov. 19 at Charlotte Fri., Jan. 9 at Augusta Wed., March 11 at Mississippi
Fri., Nov. 21 MISSISSIPPI Sat., Jan. 10 at Charlotte Fri., March 13 GWINNETT
Sat., Nov. 22 DAYTON Fri., Jan. 16 FLORIDA Sat., March 14 AUGUSTA
Sun., Nov. 23 MISSISSIPPI Sat., Jan. 17 CHARLOTTE Sun., March 15 at Charlotte
Thurs., Nov. 27 at Mississippi Sat., Jan. 24 at Charlotte Tues., March 17 at Augusta
Fri., Nov. 28 at Mississippi Tues., Jan. 27 GWINNETT Fri., March 20 AUGUSTA
Sat., Nov. 29 at Mississippi Fri., Jan. 30 FLORIDA Sat., March 21 CHARLOTTE
Sat., Jan. 31 CHARLOTTE Sun., March 22 FLORIDA
Tues., Dec. 2 GWINNETT Fri., March 27 at Gwinnett
Fri., Dec. 5 at Charlotte Tues., Feb. 3 at Florida Sat., March 28 at Gwinnett
Sat., Dec. 6 GWINNETT Wed., Feb. 4 at Florida Sun., March 29 MISSISSIPPI
Fri., Dec. 12 at Florida Fri., Feb. 6 FLORIDA Tues., March 31 at Augusta
Sat., Dec. 13 at Florida Sat., Feb. 7 FLORIDA
Tues., Dec. 16 at Augusta Tues., Feb. 10 CHARLOTTE Fri., April 3 at Gwinnett
Fri., Dec. 19 ELMIRA Sat., Feb. 14 at Gwinnett Sat., April 4 at Augusta
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Caps in the Community

Introduction

The Washington Capitals strive for success both on and off the ice. As a
professional sports franchise with deep roots in and around the Washington,
D.C., area, the Capitals are committed to making a difference in the local
community. It is our goal not only to build an excellent team with healthy
role models for young people, but also to create and maintain community
programs that encourage participation in hockey, serve to educate today’s
youth and assist those in need.

It is this philosophy that led the franchise to establish Caps Care, the branch
of the organization that manages community involvement. Recognizing the
community as our most important asset, Caps Care creates programs are
designed to give back to the very community that has supported our team
for so many years.

Throughout the year Capitals players, coaches and their families, along with
our staff and mascot, dedicate themselves to making a difference in the
lives they encounter. Through a diverse array of causes like fighting illiteracy,
raising money for numerous charities, supporting local youth hockey groups,
hosting community drives or simply spreading good cheer, the Capitals are
committed to being a positive influence and contributor in our community.

Community Programs
The Washington Capitals take part in numerous programs throughout the
year that benefit the local community.

Caps License Plates: The Washington Capitals have introduced a plan to
give fans the opportunity to show their spirit while driving and benefit charity
at the same time by purchasing Caps branded license plates in the states

of Maryland and Virginia. Proceeds from the sales of the license plates will
benefit Washington Capitals Charities.

Caps@School: The Washington Capitals
have developed a new educational
initiative, Caps@School, which integrates
hockey and the Caps into core subject

and grade-specific curriculum. This curriculum, while meeting the unique
demands of schools in the Washington, D.C., metropolitan area, is available
in classroom-ready form via a special website for the program. Teachers of
students in grades three through six must enroll through the website in order
to gain access to downloadable lesson plans for a variety of core subjects
— Math, Reading, Science, Health and Physical Education. The website also
features a student section that is open to all third through sixth-graders and
offers interactive games and educational player features.

WASHINGTON CAPITALS

Caps@School

The Caps will provide monthly incentives throughout the school year to
those teachers and classes that complete at least one lesson plan. Caps
promotional items, game tickets, player visits and mascot appearances
are just some of the prizes that classes will be awarded by participating in
Caps@School.
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WASHINGTON CAPITALS

cags care;\(

Coached by a Gap: The Caps launched a
new program during the 2007-08 season
giving fans the opportunity to be Coached
by a Cap. Hockey teams of all ages and
ability levels are eligible to participate in this program when they purchase
a minimum of 30 tickets online through the Coached by a Cap link on
WashingtonCaps.com. Five teams are selected throughout the course of the
season and assigned a Caps player that will “coach” their team. That Caps
player then attends one practice for the winning team, where he will skate
with the players, demonstrate skills, answer questions and sign autographs.
Last season’s Coached by a Cap winners included the Virginia Wild who
were coached by Matt Pettinger, the MYHA Mites who were coached by
Chris Clark, the Howard Huskies who were coached by Milan Jurcina, the
Ashburn Xtreme who were coached by Quintin Laing and the D.C. Vipers
who donated their practice to the Fort Dupont Cannons and were coached by
Jeff Schultz and Tomas Fleischmann.

WASHINGTON CAPITALS

Coached by a Cap

Hockey School: Last season, the
Washington Capitals successfully launched
Hockey School through a partnership with
Arlington Public Schools (APS). Five of
APS’s middle schools received an interactive clinic hosted by the Capitals.
During the 2008-09 season, the Caps will work with their platinum rink
partners to expand Hockey School. Players and coaches will work with
representatives from local rinks to participate in middle school visits,
graduating thousands of students from Hockey School. Each Hockey School
visit will consists of a question-and-answer session and an interactive skills
demonstration. Every student who attends Hockey School will receive an
autographed Caps player card, a Capitals-branded foam puck, a “Hockey
101” instructional booklet and coupons for a free open skate and a free
learn to skate or learn to play introductory class at participating rinks.
Capitals players and coaches will visit select Hockey School sessions and
the team will donate a new set of NHL-branded street hockey equipment

to eight middle schools. Hockey School appearances are expected to take
place from October through May and will target more than 100 students at
each school.

* * X _ _
CﬂUI'a e Courage Caps: The Washington Capitals
g wanted to remind everyone what true courage
is and called Caps fans to action through a
new fundraising initiative, Courage Caps. The Capitals launched Courage
Caps — Capitals branded hats featuring the word “Courage” on the front
— during the team’s Hockey Fights Cancer Night on Oct. 26, 2007. Caps
fans responded swiftly and their support was overwhelming. Less than two
weeks after the program launched, Courage Caps were completely sold out.

WASHINGTON CAPITALS

Hockey School

Courage Caps were sold for $20 at Capitals home games, online at
WashingtonCaps.com and at the team stores at Verizon Center and Kettler
Capitals Iceplex. There were also a limited number of autographed Courage
Caps available.

Courage Caps allowed the Capitals to raise $21,300 for CureSearch, a
nonprofit based in Bethesda, Md., that unites the Children’s Oncology Group



Caps in the Community

and the National Childhood Cancer Foundation through a shared mission

to cure and prevent childhood and adolescent cancer through scientific
discovery and compassionate care. One hundred percent of the sale price of
the hats was donated to CureSearch, ensuring that every penny that Caps
fans spent on Courage Caps went to help the truly courageous children who
are fighting cancer.

This year the Capitals will launch Courage Caps at their Nov. 10 game
against Tampa Bay. All proceeds from this year’s Courage Caps campaign
will benefit Fisher House Foundation.

Josh’s Kids: Josh’s Kids is a special
section at Verizon Center that provides
seats at Capitals home games for
Washington metropolitan area nonprofit
organizations and schools. Launched in February 2008 and founded by
Lincoln Holdings LLC, the ownership group of the NHL's Washington Capitals
and WNBA’s Washington Mystics, Josh’s Kids was created in memory of the
group’s partner, Joshua M. Freeman, who died in a tragic helicopter accident
Dec. 14, 2006.

Josh’s Kids

The Josh’s Kids initiative makes tickets available to local nonprofit
organizations and schools with tax-exempt status. Organizations are able

to sign up on the team’s website, WashingtonCaps.com, to receive Capitals’
tickets. These organizations are then able to bring students, members, staff
and volunteers to Capitals games free of charge.

As part of this program, seats are also donated to Most Valuable Kids (MVK),
one of the Capitals partners that donates game tickets to boys and girls, 18
and younger, through various local nonprofit organizations. MVK’s mission is
to provide an unparalleled reward system for local underprivileged children
and children’s organizations that show exemplary behavior, spirit and
community service.

During the inaugural season of Josh’s Kids, nearly 3,400 complimentary
tickets valued at nearly $120,000 were donated to hundreds of nonprofit
organizations throughout the Washington metropolitan area.

Caps Care Click to Win: In January 2008 the Washington Capitals
introduced Caps Care Click to Win, a new community relations initiative that
gives local schools the chance to win free Capitals tickets and cash prizes.
The Washington Capitals distribute complimentary game tickets and cash
prizes to local schools that have 501(c)(3) nonprofit status. All qualified
schools are able to sign up to participate at WashingtonCaps.com.

Between January and April 2008, 28 Washington metropolitan area schools
were selected through a random drawing to receive game tickets and a
$500 grant. The Capitals provided nearly 6,000 tickets for these schools
valued at more than $230,000 that were used during eight Caps home
games. For each of these games, the school that had the highest attendance
rate at the game that night received an additional $1,000 grant from
Washington Capitals Charities.

The school with the highest percentage rate overall at the conclusion of the
program also received a player visit, a Capitals team-signed jersey to be
displayed in the school and a new set of street hockey equipment. The 2008

winner was George Mason Elementary School in Alexandria, Va., which had
a 98% attendance rate at the Capitals’ April 3 game against Tampa Bay.

Fundraisers

Another way the Washington Capitals make a positive impact in the local
community is through the team’s nonprofit arm, Washington Capitals
Charities. Since its creation in 2000 Washington Capitals Charities has
raised nearly $3 million through various fundraisers, auctions, raffles

and fan donations. The foundation has donated more than $2 million

to numerous charities. Some of the worthy nonprofit organizations that
Washington Capitals Charities has given to include: Children’s National
Medical Center, The Children’s Inn at NIH, the American Red Cross Disaster
Relief Fund, the Foundation Fighting Blindness, H.E.R.0.E.S. Inc., the
Washington Scholarship Fund, Army Emergency Relief, Navy-Marine Corps
Relief Society and local youth hockey leagues and schools throughout the
D.C. area.

Caps Care Classic Golf Tournament:
B> The Washington Capitals hosted the fourth
WASHINGTON CAPITALS annual Caps Care Classic golf tournament
cags care i on Oct. 1, 2007, at Springfield Golf and
(%JM'& Country Club in Springfield, Va. The largest
of the team’s fundraisers, the Caps Care
Classic has raised nearly $850,000 since its inception. Capitals players
and alumni, politicians, local athletes and celebrities team up for this event,
which has raised funds to benefit Children’s National Medical Center,
Athletes Against Autism, The Children’s Inn at NIH and Washington Capitals
Charities. The 2008 event takes place Oct. 6.

Holiday Puck Surprises: Fall and spring are both made just a little bit
sweeter thanks to the Capitals “Puck Surprises” hosted at Verizon Center.
The puck surprises give fans an opportunity to purchase pucks autographed
by their favorite players, wrapped with the colors and treats of the season.
The lucky fans who select unsigned pucks get to meet a Caps player and
have them signed in person. Last year the puck surprises raised $21,280 for
Capitals Charities.

Players’ Wives Gift Basket Auction: In a rare opportunity that gives fans a
glimpse into the lives of their favorite players, the Caps wives and girlfriends
team up with Capitals Charities for their annual gift basket auction. The
baskets, decorated and put together by the wives and girlfriends, are decked
out with some of the players’ favorite things — from movie DVDs to candy
bars. Last season the auction raised nearly $12,000 for Washington Capitals
Charities.

Pick-A-Stick: On one special gameday during the month of January, the
Capitals give fans the opportunity to support Capitals Charities and pick-a-
stick. Each of the numerous hockey sticks up for grabs, with the exception
of a select few, are signed by a member of the team. The lucky fans that
chose the unsigned sticks get the opportunity to meet a Caps player and get
their brand-new sticks signed in person. The 2008 pick-a-stick raised nearly
$11,000 for Capitals Charities.

Amazing Auction: The Capitals Amazing Auction serves as one of the

final in-season, community-driven fan experiences. Each year the entire
Capitals family, players and coaches, gather for an evening comprised of
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Caps in the Community

a silent auction of game-used equipment, autographed memorabilia and
special packages and a live auction of once-in-a-lifetime experiences with
Caps players and coaches. Caps players, wives and girlfriends host the
event, which last year benefited Washington Capitals Charities and Sports
Plus. Tickets to the annual event are $125 each for adults and $50 for
children and include dinner, drinks for the adults and the opportunity to mix
and mingle with the team. To date, the event has raised a total of nearly
$227,000.

Community Drives

Community drives are another way that the Capitals can assist fans who
want to get involved in helping the local community. By collecting canned
food, toys or by allowing fans the opportunity to donate blood, the team
places high priority on making the D.C. area a better place and helping those
who are in need.

Canned Food Drive: Every year the
Washington Capitals hold a food drive

to collect canned foods and other
nonperishable food items to benefit the
Capital Area Food Bank. The Capital Area Food Bank is the largest public,
nonprofit food and nutrition education resource in the Washington metro
area. Through its network of more than 750 member feeding programs,
the food bank distributes millions of pounds of food to the community and
educates thousands of local residents on hunger, poverty and nutrition
issues each year.

WASHINGTON CAPITALS
et

Canned Food Drive

Last year the Capitals teamed up with Bonneville Radio and collected more
than half a ton of food and nearly $1,000 for the Capital Area Food Bank.
Capitals players’ wives Kim Clark, Danielle Johnson and Didi Steckel greeted
fans at the F Street entrance along with volunteers from the Capital Area
Food Bank. Fans who provided nonperishable food or monetary donations
received a poster featuring Caps captain and canned food drive spokesman
Chris Clark along with a voucher for discounted tickets for an upcoming
Capitals game.

Toy Drive: The holiday season is a time for
WASHIT GTO; CA‘;IT.ALS giving and the Washington Capitals want
oy irive to do their part in bringing a smile to the

face of every child. For more than 10 years
the Capitals have partnered with the U.S. Marine Corps Reserves in their
Toys for Tots Toy Drive. In 2007 the Capitals, DC101’s Elliot in the Morning
Show and Comcast SportsNet worked together to fill a 30-foot box truck
with toys for disadvantaged children throughout the D.C. area. Caps’ wives
Gwen Pothier and Crystal Boudreau joined U.S. Marines outside of Verizon
Center’s main entrance to collect toys and monetary donations. Every fan
who donated a new, unwrapped toy received a commemorative Caps poster
and a discounted ticket offer. Nearly $2,000 in donations was collected last
year alone for the Toys for Tots Foundation at the Toy Drive.

Blood Drive: The Capitals teamed up with
the American Red Cross of the Greater
Chesapeake and Potomac Region to host
their third-annual blood drive in 2008 at
Kettler Capitals Iceplex. Thanks to extraordinary support from Caps fans,
the drive was the Caps’ most successful blood drive ever and one of the

WASHINGTON CAPITALS

Blood Drive
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largest in the region according to the American Red Cross of the Greater
Chesapeake and Potomac Region. Approximately 600 people attempted to
donate and the Red Cross was able to collect 353 productive units of blood.
Capitals Hall of Fame defenseman Rod Langway, the official spokesman,
stopped by the drive to greet donors and sign autographs. Fans who donated
received a limited edition Langway bobblehead along with two tickets to a
Caps game. One blood donation can save up to three lives, so the 353 units
collected by the Caps helped to save more than 1,000 local patients.

Player Programs

Being a professional athlete comes with a great deal of responsibility both
on and off of the ice. Our players strive to be role models in the community
and through their work in many different community-driven programs;
players get the opportunity to help causes nearest to their own hearts.

Ovi’s Crazy Eights: In just two seasons, Ovi’s Crazy Eights has provided
close to 1,000 children, soldiers and their families with the opportunity to
see a Capitals home game free of charge. Through his decision in 2006
to create this community initiative, Alex Ovechkin generously provides
underserved children and soldiers the chance to attend a Capitals
preseason, regular season or playoff game at Verizon Center. Ovechkin
purchases eight Capitals season tickets and donates them to Most Valuable
Kids (MVK). MVK then distributes these tickets to either soldiers and their
families or to boys and girls, 18 and under, through numerous nonprofit
organizations that focus on children in low-income and underserved
households.

Ovi’s Crazy Eights sit in their very own special section in the lower level of
Verizon Center and are recognized at every home game. In addition, each
person in the section receives a foam No. 8 and one child at each game gets
to ride the Olympia ice resurfacer during intermission. During Ovechkin’s
chase for the league scoring title last season, the section was given cards
spelling out OVIE and his current goal count in order to celebrate when he
tallied goals and support him in is efforts.

Green’s Gang: After a breakout season in 2007-08 where he led all NHL
defenseman in scoring, Mike Green wanted prove he is also a leader off

the ice. Following in the steps of teammate and league MVP Alex Ovechkin,
Green decided to provide Capitals game tickets to underserved children and
soldiers in the D.C. area. Green purchases seven Capitals season tickets
and donates them to Most Valuable Kids (MVK). MVK then distributes these
tickets to either soldiers and their families or to boys and girls, 18 and under,
through numerous nonprofit organizations that focus on children in low-
income and underserved households.

Green’s Gang sit in their very own special section in the lower level of
Verizon Center and are recognized at every home game. In addition, each
person in the section receives a foam mohawk and one child at each game
gets to ride the Olympia ice resurfacer during intermission.
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Signature Events

Children’s National Medical Center Visit: The
@ Capitals have been visiting Children’s National Medical
/& Center for more than 20 years. The trip to Children’s
s has become an annual tradition that the players,
Chlldren’s coaches and owners look forward to each season. The
National Medical center players spend time making arts and crafts, playing

games, reading books, signing autographs and taking

pictures with patients in the hospital’s atrium. They then divide into smaller
groups and visit patients in various units throughout the hospital.

Miracle on Seventh Street: Since 2003 the District ChopHouse & Brewery
has hosted Miracle on Seventh Street, an annual event held on Christmas
day at their restaurant in downtown D.C. This event provides hundreds of
underprivileged children and their families with a sit-down holiday dinner.
Children at the event meet and take photos with Santa Claus, participate in
arts and craft projects, get their faces painted and receive Christmas gifts
courtesy of Toys for Tots. To support Miracle on Seventh Street, the Capitals
have provided fleece sweatshirts, wool hats, jersey bags, toys from their
Caps Care Toy Drives and have had players attend the event. Mike Green
attended the event in 2007 for the second straight year.

Calendar of Events

(Please note that dates are subject to change.)

0CTOBER

Hockey Fights Cancer Practice Jersey Auction: Saturday, Oct. 11 vs. Chicago
Hockey Fights Cancer Practice Jersey Auction: Monday, Oct. 13 vs.
Vancouver

Hockey Fights Cancer Night and Practice Jersey Auction: Saturday, Oct. 18
vs. New Jersey

Fall Puck Surprise: Tuesday, Oct. 28 vs. Nashville

Courage Caps Launch: Friday, Oct. 26 vs. Toronto

NOVEMBER

Canned Food Drive: Saturday, Nov. 8 vs. New York Rangers
Courage Caps Launch: Monday, Nov. 10 vs. Tampa Bay
DECEMBER

Toy Drive: Friday, Dec. 12 vs. Ottawa

Players’ Wives Gift Basket Auction: Thursday, Dec.

18 vs. St. Louis

JANUARY

Autism Awareness Day: Thursday, Jan. 1 vs. Tampa Bay
Pick-A-Stick: Saturday, Jan. 17 vs. Boston

FEBRUARY

Military Night: Thursday, Feb. 5 vs. Los Angeles

APRIL

Spring Puck Surprise: Friday, Apr. 3 vs. Buffalo
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